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Any kind of advertising carries some information that is expressed in different style including tersely, artistically, and emotionally and attracts the consumer’s attention to focus on the most important factors of the advertising. On one side the advertising informs the consumers about the facts that are important for to buy the product or service and on the second side by the combination of information and persuasion makes the emotional psychological influence on humans. 
The etymology of the word advertising comes from the Latin word ‘reclamo’   that means ‘exclaim’ in Georgian language. There are different options of advertising including – product/service promotion, publicity, public relation (PR), sponsorship, sales promotion. In terms of information spread the advertising could be divided in three main categories: 1. Mass Media: TV, radio, films, newspapers, magazines; 2. Outdoor advertising(Billboards, etc.); 3. Internet; At present there is an intense competition among the first and the second categories of advertising in the world.  

The slogan and the logo have the huge importance for the production of advertising.  
The slogan - is a written memorable phrase. It has to be sent to consumer by emotionally, briefly, clearly and   persuasively. 
The logo – is a graphic mark or emblem commonly used by organization.  
The slogan and the logo support the brand promotion and development of the organization. The much attention should be paid on the pronunciation of the slogan. It must the pronounced very clearly as it to be impressionable and memorable for the viewer and listener.  
The voice of the slogan is very important as who will pronounce it. It is expedient if the film of music star will pronounce it. According to the recent marketing research, the consumers perceive and remember it more easily.  For example: the logo of Bank of Georgia is Lion and the slogan is - For you and together (Image 1). 
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Image 1. The logo of Bank of Georgia
We could underline: if the lion is a king of animals and is the first, the Bank of Georgia is a leading bank among the Georgian banks. 

The logo and slogan of Kindzmarauli’s Marani, a wine producing company is very interesting too. The slogan is - Enjoy the well cold. The pharmaceutical companies: PSP’s slogan is – My Family’s Pharmacy and Aversi’s slogan is – A leader Among Leaders.  
One of the important question is by which criteria can we choose the type of the advertising. We can suggest the general criteria [1] that foresees interest of the advertising sender and consumer. (Image 2.)
 
The decisive factors of advertising sender: Attraction - the theme of the advertising is presented in such manner that consumer will receive the esthetic pleasure but this is very difficult because maybe one group of the people like something that is neglected by others.  Dynamic - the separation of the total amount of the advertising.  As a result we receive the dynamic changes of the advertising that is more attractive for the consumer. Feedback (inter-activity) – the sender of the advertising has to support the feedback from the consumer.  Moreover, the activities for this kind of support are better to start from the right moment when the advertising influences the consumer.     
Know-how – the sender of the advertising is not indifferent by using the latest achievements of technologies in the advertising.  He tries to follow the time, to react on the news in technologies and to use it during the influence process on consumer. 
The financial expenditure – this is one of the main criteria that defines the choosing process of the advertising type. At present TV advertising is one of the most expensive in comparison to other types of advertising. 

The decisive factors of consumer: To be informed - Customers must be able after acquainted with the advertising to receive complete information on products or services.  To reach the information - advertising should be accessible to customers. We mean here the opportunities of TV, radio and internet. To preserve the resources - advertising message should not have high requirements for TV and computer resources. Non-obtrusively - There is no way possible the obtrusion of the advertising text from the customer, even the sender of the advertising be sure that the customer will be interested about the advertising by 100%. There is need to remember any unforeseen factors which influence on the interest level of the product r service. Such as: the characteristic of the consumer, the viewing period of advertising and etc. On this purpose the TV advertising is very obtrusive. Then come Outdoor advertising(Billboards, etc.); and the latest one in internet. Interactivity – this is the main element of forming positive image for the advertising sender. On one side the consumer keeps in mind the message and on the other hand he has the possibility to have connection with the advertising sender. 
Depending of the above mentions criteria there has been held internet-marketing researches about the types of advertising spread and the budget which were spend on them.   
The first TV advertising was issued in 1959. Janeta Archvadze, a TV host advertising a jam. Currently the price of the TV advertising (video), from one second to one minute ranges from GEL 1000 to GEL 5000 in a month. It depends on the frequency of advertising spread and what time, the understanding the exact price-list is complicated. The advertising in radio is much cheaper.  Then come newspapers and magazines. The price for billboards (outdoor) advertising is very diverse and ranges from GEL 1000 to hundreds of lari. It depends on the size, the place and length of the advertising. 

To explore the price of internet advertising is very easy. The internet advertising is offered from advertising agencies and from the web sites. The carriers of the internet advertising are banners by sizes - 468x60 pixels, 100x100 pixels, 120x60 pixels and etc. The prices depend on the size of the banner, the page of the site, the place of the page and ranges between GEL 50 to GEL 400 in a month.  For example: to put the animation advertising on site www. soft.ge’s [3] main page by 150x150 pixel size - costs GEL 50 in a month. The static banner by size 468x60 pixel costs GEL 200. Advertising Company Adspay [8] offers to his customers the diverse list of the advertising types starting from business sites to download portals. It also offers to advertise video on the monitor of the banner.  

The portal www.top.ge [5] issues the statistic data on the Georgian sites. On May this year the highest number of viewers has video portal MyVideo.ge with 143736 viewers in a day, on the second position is MyAuto.ge with 43358 viewers, on the third position is Amindi.ge with 38843 viewers, on the fourth position is Top.ge with 37428 viewers and on the fifth position is film portal AllMovies.ge with 36438 viewers.  According to the information of Ags.com.ge [2], a Georgian advertising network the total turnover of the world advertising market is following.  Schedule 1.  
The total turnover of the world advertising market-(billion USD). Source: Zenith Optimedia.

                                                                                                                               Schedule 1.  
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Different materials are issued by IDC’s (Information Development Center) experts. According to them, the expenditures that are spend on internet advertising increase by 15-20% every year. The total expenditure of it reached USD 106 million. In 2008 this number was USD 65.2 million. Moreover, the company forecasted that in 2011 the USA will be the leader country by the amount of sum spends on all kind of advertising. Such studies are very rare in Georgia.  
All are agree including advertisers and customers that the growth temp of online advertising is very increasing. ‘Info-Tbilisi Group” speaks on its own experience that a year ago they were very actively involved in attraction the potential customers while at present they are contacted by the advertisers [4]. 
Internet advertising will help the development of large stimulus fields in Georgia e-commerce development and accelerate the pace of computerization.

If we observe the world market tendency, the current condition of the advertising market of Georgia does not look like the situation in developed countries.  Mainly in United Kingdom and Scandinavian countries the turnover of internet advertising surpasses the TV advertising.  Recently, the Internet advertising market attacks the TV advertising market and takes the 4-5% of its market every year. So it is not excluded that the same tendency that happens in UK has to be implemented in Georgia too. However, it will take 4-5 years. 
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Image 2. The criteria to choose the advertising
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